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SIZE MATTERS: 12’x24’ Digital Posters vs. 14’x48’ Digital Bulletins

DON'T BE FOOLED BY A “MONEY SAVING BUNDLE”
Our competitor’s posters, included in their “bundles” and “packages,” are 1/3 the size of Atomic’s bulletins!
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Our competitor’s 12’x24’ digital posters are much smaller Atomic’s 14’x48’ digital bulletin on N. Rock Road. Catches traffic moving northbound with
than the size of Atomic’s 14’x48’ digital billboards. no obstructions and close to the road.
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ATOMIC BILLBOARDS FLIPHOUND.com
316.351.8228 316.854.8668
sales@AtomicBillboards.com sales@Fliphound.com
www.AtomicBillboards.com www.Fliphound.com
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